
Healthcare Communication and Social Media Marketing
[bookmark: _GoBack]In the current generation that we are in, advanced technology has helped many organizations, including healthcare organizations, to increase and build motivation within the organization. Effective communication within a healthcare organization is crucial as it can help healthcare practitioners increase daily operating efficiency, save on costs and protect their patients. Also, the patients would benefit as effective communication would reduce the chances of medical mistakes or errors since they would have the ability to access their medical histories. Effective communication also applies to social media marketing in healthcare in that it enables more in-depth, meaningful discussions between patients and healthcare providers. The discussions include addressing patients’ interests, concerns, and questions that they may have concerning their health or the services provided by their healthcare organization (Smith, 2017). This leads to interaction and engagement with real-time patients. Also, social media marketing in healthcare helps in enhancing motivation among physicians by creating a social network that encourages physicians to work and communicate with one another concerning challenges that they may experience in their work environment (Moorhead, 2017). Therefore, leading to enhanced physician collaboration and effective communication within the healthcare organization.
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